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Pursioant to 15 TJ-S.Ch $13-4-1 o f the Federal Cigarette labeling and. Advertising Act (FCLAA) the Centers for 
Disesuie Control nnd Prevention CO£>G?) conducts ijund auppoxte research on the effects of cigarette smoking on 
humaxi ix>^ltii. At-tJrxi* -*&*vt** w«® are= gequestmg any mforciation that you o*r others ax your eompany possess 
regarding actual human srnokmg behavior for the brands of cistarottes rrurou^aciured and sold by “ybOCT ^tmpany 
its. -the XJnitcd States. 


Spocideally* wc xrcsqwc^st information on the followiny »moking behavior related issuer = 

• Smoking behavior (Includinit. but not limited to, puff volume, puff frequency,, puff duration, inhalation 
depth., "between puff interval, puffs per cigarette, vent blocking, etc:-) of men. women, and people of 
different races and othniclties when consuming your cigarette brands-, 

• Intra- and inter-smoker factors you have identified that contribute to vwriRfnbty in any of the above 
mentioned measures of smoking behavior. 

Xochnologies, instrumentation ( or analytical method* that provide you with the moat accurate data orx 
human smoking behavior for your cigarette brands- 

• Subjective information impact, irritation, and satisfaction) that you may have gained while 

Studying smoker behavior, 

'Xb.e inf Oxidisation chat you send to us can be internal itwcnrch or research that you have contracted to a research 
facility and can. be published or un-published. 'We prefer the information be provided for each of* the varieties: 
of the brand* and generic unbranded cigarettes manufactured and sold by your company. Xf data are not 
available for caoh variety, aggregate data for brand families is acceptable. 

We ApproOiaCe the voltmtary provision of this inforxaRtioii beyond that required by the Fodeial 
Cigarette Lft be li& g and .Adverb, *in<g jV-cr. 15 TJ.S-C!. §1331 ct scq. Plcaae reply to this letter indicating 
what information you axe able- to provide by July, 31. 2.003 - 

Thank you fox your assistance in this xrwEtasx’, XT you have auy questions, please contact DPaxxicia Richter by 
telephone at (770)-488-5S23 or by electronic mail at priebter^cdc-gpo-v 1 . 

Sincerely yours. 


% 


■Mer^-ue. 


Rosemarie Henson. M.S-S.W.. JvI.rP.H:. 

Director 

Office on Smoking and Health • 

T'TaLionel Center fox Chronic Disease ^Prevention 


and Health Promotion 


Source: https://www.industrydocuments.ucsf.edu/docs/qfpj0001 




